Hacking the System

HOW TO UNLOCK

DIGITAL MARKETING'S

GREAT POTENTIAL.

TODAY'S FASTEST GROWING

digital marketing trends
are all powered by the growth of big data:

11 times more

B2B organizations using
marketing automation
now than in 2011.2

40%

Companies that automate
lead management for more
than two years see see
increased revenue.’

33% °

of digital marketers list
personalization of
customer interactions
as a top priority.!

Spending on marketing
analytics is expected to
increase

60%

this year.?

Mobile Ads will top

51%

of all digital ads
in 2016.%

Companies that put data at

the center of the marketing

and sales decisions improve
their ROI by

15-20%.

multiple sources

to feed their databases to support digital
marketing, including:

Web browsing
history

16%

Purchase history
48%

However, many are
overlooking digital data
sources such as

Third-party lists
44%

Social media posts’
12%

. Surprisingly, companies often ignore

data quality, and their implementation of
digital marketing strategies suffers.

Among marketing and sales professionals:

46%

Many rarely or
never customize
messaging for

4 0 % Face obstacles

to personalization,
including integrating
across channels.

Overall,

each channel 9 4 O/
: i 3 5 % i based on data o
are very confident in Lack of quality . hall
the accuracy and data for segmentation. insights experience challenges
completeness of their related to
customer profiles personalization®

Increase revenues

Through improved campaign efficiency

Almost half of marketers (47 percent) are seeing a return on their data-
related investments, compared to 39 percent a year ago. Sixty-four
percent of those who have already started investing in data solutions are
seeing a positive RO

Improve Targeting

Matching the right message to the
right person

More than 80 percent of leaders are optimistic about the
success of their personalized marketing efforts in 2015,
compared to 56 percent of laggards.!!
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Boost Consumer
Satisfaction

Consistently delivering what customers
want, when they want it

53% of companies say that investing in data quality
would lead to a better understanding of customer needs.

For additional resources, please visit

www.infogroupmediasolutions.com/resources
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